


Body +



How well are digital platforms 
protecting vulnerable users? 

Specifically those who are susceptible to body 
image issues?



Short term goals
● Reduce the amount of harmful content (dieting/losing 

weight/over-exercising/surgery etc.) Girls and young 
women experience on social media. 

● Reduce the chance of users in this group developing an 
eating disorders or body dysmorphia.



Target group: 14-25 year girls 





Womenshealth.gov



How will we do it
● Create an app that rates how ‘safe’ social media 

platforms are for girls between the age of 14-25.



Why rate?



What will the app involve

A Rating system of platforms Testimonials Submit ads Resources and 
Articles









Tiktok

Google



Data Exploration

We explored the Australian Ad Observatory to identify advertisements based on specific 
keywords that can have implications on women’s body image issues. 

Terms such as 

● Fat loss
● Curvy
● Calories 
● Laser

We identified many potentially problematic ads which were seen by audiences in our vulnerable 
group (women aged 18-24). 



Problematic ads 





From Meta’s AD API



Funders
~AUD1.5m

Partners 
History of projects + collaborations



Achievements

- Utlise our app to bring awareness surrounding the harms of eating disorder 
content on social media platforms. Forcing major platforms to respond to this 
and be more transparent and accountable about the other forms of dark ads.

- Find a way to gain more visibility on dark ads (user testimonials and 
submissions). 



Long term goal
Reimagine the way we view the harms of dark 
advertising on social media. Consider the overall 
mental health restraints that occur in this media 
environment and link them together as symptoms of 
this media.



Improving the Dashboard: WAIST Quick Pick

The WAIST interests filter allows researchers to filter the ads that are shown to 
people that facebook have identified to be interested in said WAIST interest.

Currently, there are far too many terms that relate to one singular vulnerable 
group.

How can we make it easier for researchers to filter quickly based on vulnerable 
groups?
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