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Body



How well are digital platforms
protecting vulnerable users?

Specifically those who are susceptible to body
image issues?



Short term goals

e Reduce the amount of harmful content (dieting/losing
weight/over-exercising/surgery etc.) Girls and young
women experience on social media.

e Reduce the chance of users in this group developing an
eating disorders or body dysmorphia.



Target group: 14-25 year girls
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Womenshealth.gov

Who is at risk for anorexia? e

1

Anorexia is more common among girls and women than boys and men.

Anorexia is also more common among girls and younger women than older women. On average, girls develop anorexia
at 16 or 17._2_ Teen girls between 13 and 19 and young women in their early 20s are most at risk. But eating disorders are
happening more often in older women. In one recent study, 13% of AmericTeen girls between 13 and 19 and young
women in their early 20s are most at risk. But women in mid-life and beyond also experience eating disorders. In one
study, 13% of American women over 50 had signs of an eating disorder._:_’j




How will we do it

e Create an app that rates how ‘safe’ social media
platforms are for girls between the age of 14-25.
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What will the app involve
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Facebook

Harmful

Facebook is an online social media and social
networking service owned by American company
Meta Platforms.

Platforms

Facebook
Rating

Ratings

Tiktok Ad accountability
Rating
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Rating

How we rate platforms
Snapchat
Rating

A Rating system of platforms
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X Metafor Developers Tools  Support  MyApps

Location: Japan or United States: Menlo Park (+10 mi) California or United States: Texas
Age: 20 -24

Gender: male

Interests: Association football (Soccer)

Behaviors: All frequent travelers

Life Event: Newlywed (1 year)

Home Ownership: Renters

Here's another example targeting by location, demographic, relationship status and interests:

Offline Custom Audiences

Group people who visited your store, made calls to your customer service, or took action offline and target them with

Facebook ads.

For example, to target people who spent more than USD1000 in the past 90 days:




Lookalike Audiences

Target people most like your established customers. Lookalike audiences take several sets of people as "seeds” then
Facebook builds an audience of similar people. You can use lookalikes for any business objective: Targeting people

similar your customers for fan acquisition, site registration, off-Facebook purchases, coupon claims, or simply to drive
awareness of a brand.

Seed audiences can be:
e Existing Custom Audiences

e Campaign or Ad Set conversions

e Page fans

Facebook refreshes members in a lookalike every 3 days if the lookalike belongs to an adgroup.




Advanced Targeting

Advanced targeting includes:

Mobile and Placement

Broad Category Targeting
Advanced Demographic Targeting
Education and workplace
Additional Locales

Targeting Expansion

Flexible Targeting

Advanced Demographic Targeting

Target based on relationships, education, finances, and life events.




udience rules

ith the Custom Audience feature, you can specify ad audiences based on your own criteria, for example,

» users who previewed the page in the last 7 days;

¢ users who added products to the cart but did not purchase them in the last 14 days.

audience 0O- Send feedback

Help me build a query

Audience is an effective targeting option that lets you intersect different segment attributes, such as detailed
demographics and affinities, to create audiences that represent sections of your target segments.



Data Exploration

We explored the Australian Ad Observatory to identify advertisements based on specific
keywords that can have implications on women’s body image issues.

Terms such as
e Fatloss
e Curvy
e C(Calories
e Laser

We identified many potentially problematic ads which were seen by audiences in our vulnerable
group (women aged 18-24).



Problematic ads
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Sand & Sky Bespoke Skin Technology

Daily Plaitl Australia

Young makeup artist shares the THREE
skincare products that transformed
her complexion in weeks - no laser
required

= Makeup artist Rochelle Spotswood works with celebrity beauty guru Rae Morris
= She has been using Melbourne-based skincare company Bespoke's range

= With jusi thres products sha was able io completely tranaform her skdn testure
= Hur plgmantation ks barely visible after just st weoks of use

Our entire range

i ; ol » Young makeup artist shares how she got nid of her pigr
OFF our whole range in the Detox + Glow Kit




Barre Body

Sponsored

Last chance to enrol in our in-person Barre Teacher Training in
2022!

Join us for Barre Body's internationally-recognised Barre
Teacher Training in Sydney in November. This is your
opportunity to receive your certified qualification, while joining
a supportive community of world-class teachers. f})..

From Meta’s AD API

Body Collective
Sponsored

The Ultimate Trio Collection £33

It's all your skin and nails need in one simple bundle. Includes
a free nail serum pen with over 15+ scents to choose from!

3 While Stocks Last

Bangn Body

Sponsored

We don't call our Firming Lotion cult-favourite for nothing k)
Find out what all the fuss is about with 20% OFF your first
order using code: FB20 >

L | ’

BOBX

| The Aussie Beauty Brand That Sells This One
Product Every 15 Minutes
0 Cctober 14, 2019 1157am
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Achievements

- Utlise our app to bring awareness surrounding the harms of eating disorder
content on social media platforms. Forcing major platforms to respond to this
and be more transparent and accountable about the other forms of dark ads.

- Find a way to gain more visibility on dark ads (user testimonials and
submissions).



Long term goal

Reimagine the way we view the harms of dark
advertising on social media. Consider the overall
mental health restraints that occur in this media
environment and link them together as symptoms of

this media.



Improving the Dashboard: WAIST Quick Pick

The WAIST interests filter allows researchers to filter the ads that are shown to
people that facebook have identified to be interested in said WAIST interest.

Currently, there are far too many terms that relate to one singular vulnerable
group.

How can we make it easier for researchers to filter quickly based on vulnerable

groups?
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