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ADM+S Centre Policy 
Social Media 

 

OVERVIEW 

The ARC Centre of Excellence for Automated Decision-Making and Society (ADM+S) is a cross-
disciplinary, national research centre, which aims to create the knowledge and strategies necessary 
for responsible, ethical, and inclusive automated decision-making. Funded by the Australian Research 
Council from 2020 to 2026, ADM+S is hosted at RMIT in Melbourne, Australia, with nodes located at 
eight other Australian universities, and partners around the world.

Centre Objectives 

 Generate an integrated understanding of the evolution, distribution, dynamics and 
potential of ADM 

 Formulate world-leading policy and practice in responsible, ethical and inclusive ADM, for 
governments, industry and the non-profit sectors; 

 Enhance public understanding, and inform public debate on ADM; and 

 Educate and train researchers and practitioners in this challenging new field.
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SCOPE 

This policy sets out the ADM+S Centre’s approach to using social media, including the Centre’s 
expectations of its members including staff, students and affiliates.  

 

POLICY 
1. Social media is defined as the collection of digital communication channels dedicated to 

community-based input, interaction, content sharing and collaboration, including, but not 
limited to: Facebook, Twitter, Instagram, LinkedIn, YouTube; and forums, such as Reddit 
and blogs. 

2. In accordance with the Centre’s engagement objectives, which aim to enhance public 
understanding and inform public debate on automated decision-making, ADM+S members 
are encouraged to engage with the Centre via social media.  

Find us on 

LinkedIn: https://www.linkedin.com/company/admscentre  

Bluesky: https://bsky.app/profile/admscentre.org.au  

Facebook: https://www.facebook.com/admscentreofexcellence/  

Instagram: https://www.instagram.com/admscentre/  

X: https://x.com/AdmsCentre  

3. The Centre is committed to acting in a manner consistent with the protection and 
promotion of freedom of speech and academic freedom. It affirms the freedom that 
members have to engage in public debate, as set out in the Media and Public Comment 
Policy, and acknowledges the important role members play in providing comment about 
matters within their areas of academic disciplinary expertise or professional expertise. 

4. Members are expected to comply with the social media policies of their employers and the 
Centre’s Code of Conduct. 

 

This policy is effective from April 2021. 

Last updated January 2025. 
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